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Howard’s teaching and research interests draw on a long experience in the fields of
economics, business strategy and international business. He has published work in the area of business historyand contemporary
economic analysis. Howard is currently engaged in writing a history of Britain’s magazine publishing industry from its earliest days
through to the digital revolution.
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PhD Economics
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Teaching & Research

Teaching
International Business Strategy
Economics

Research
Business History and Economics of the Firm

Professional Bodies

FRHistSoc
European Business History Association, Academy of International Business
Association of Business Historians
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